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TheDesignAir Innovation Award 2022
Submission form

Following last year’s inauguration of this award, won by ANA for their efforts to combat COVID, we continue our very unique award category – specifically rewarding companies for their innovation approach to the passenger experience from a design perspective. In this call for entry, airlines, airports, and design studios can submit their design projects they believe has furthered the passenger experience. These are for real life innovations that were brought to fruition in 2022, rather than concept work. 

Whether it may be amenities, new seats, new lounges, new technology or perhaps sustainability or environmental changes, we’re looking for outstanding, industry-leading design solutions to the airlines industry. This is our chance to celebrate the agencies and companies that have put their best foot forward in thinking outside of the box, and solving the issues faced throughout the passenger journey. 


	Name of Project
	

	Date of project launch
	

	Airline / Agency name
	

	Contact name, title, email and phone number
	

	Questions 
	Answers (please keep to 200 words or less)

	In no more than 200 words, can you describe the project
	

	What is the passenger experience problem it solves?
	

	Specifically focussing on design, what is unique about this solution?
	

	What benefits does this bring to the passenger experience?
	

	Can you describe the design journey taken to get to the final product?
	

	What companies / agencies / people did you collaborate with to get to the end product?
	

	Is there any quantifiable/qualifiable data you wish to provide to prove the success of the product?
	



Submission guidelines

Entries are free. Please submit the completed form, along with a downloadable link to high res images / supporting documents of your project/product to jonny@thedesignair.net by November 13th. The awards will be announced later in the year, with details to follow. 

Please note this is for real product solutions – not concepts. I.e. either already existing in the passenger experience, or certified solutions already available for purchase by airlines/airports. The innovation can be digital or physical in nature, but must be design-led. 
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